
Grouped Workshop Data Findings Translating Data Findings into Roles

A behaviour and mindset
A feeling
Self-expressive and linked to identity
Intuitive
Sensory
Linked to feelings, emotions and 
memories

Societal
Social and relational
Democratic and accessible
Direct; outward-facing to society
Holding different perspectives
Provocateur and risk-taker
Fast; transient; future-looking
Aways ‘on’

A dream space
Seduction and desire; creating desire
Performative
Fluid

Poetic, storytelling and a form of 
communication
Translator, communicator and 
storyteller
Interactive
Connection
Visual and visible

Material and functional
(Commercial) product
Human or body-centred; user-centred
Craft

Adaptable
Reflective
Facilitator
Able to zoom in and out
Curious
Connecting the dots
Plural or multiple

Fashion-led researcher as researcher; as 
observer; as nurturer, as care giver, as 

cultivator, as farmer or grower; as design 
researcher; as data analyst; as transcriber; 

as interpreter

Additional Roles Identified During My Own Fashion-Led Research Process 
in Collaboration

Communicative

Fashion-led researcher as poetic; as 
storyteller, communicator; fashion-led 

researcher as translator; fashion-led 
researcher as intermediary; fashion-led 

researcher as connector

Functional

Fashion-led researcher as solution finder; 
as manipulator; as co-creator working and 
draping with material; as fashion context, 

garment context, aesthete; fashion-led 
researcher as producer (making product); 

fashion-led researcher as hands-on 
practitioner

Roles and Characteristics

Fashion-led researcher as adaptive, fluid, 
versatile; as reflective practitioner (share 

and discuss); as operational; as generator; 
as organiser

Fashion-led researcher as fantasist, 
dreamer; as ideator; fashion-led researcher 

as performer

Feelings and Behaviours

Fashion-led researcher as self-expressive; 
fashion-led researcher as intuitive; fashion-

led researcher as responsive, emotive, 
emotional (responsive to emotions of each 

collaborator)

Social and Relational

Fashion-led researcher as connector; as 
collaborator; as networker (social butterfly- 

embedded practitioner); fashion-led 
researcher as relational (inter and intra); 

fashion-led researcher as social; as 
cultural; fashion-led researcher as 

provocateur (play, playful); as risk-taker

A Dream Space - Ideation and Early Design Process


