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Handbook of Human Centric Visualization
▶ Provides a comprehensive overview of human centric visualization
▶ Presents visualization theories and human-centered design
principles
▶ Represents latest developments and current trends in the field with
contributions from leading experts and active researchers in a range
of disciplines
▶ Includes surveys, case studies, evaluation methods and measuring
metrics
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Visualizations are visual representations of non-visual data. They are produced for
people to interact with and to make sense of the underlying data. Rapid advances in
display technology and computer power have enabled researchers to produce visually
appealing pictures. However, the effectiveness of those pictures in conveying the
embedded information to end users has not been fully explored. Handbook of Human
Centric Visualization addresses issues related to design, evaluation and application of
visualizations. Topics include visualization theories, design principles, evaluation methods
and metrics, human factors, interaction methods and case studies. This cutting-edge
book includes contributions from well-established researchers worldwide, from diverse
disciplines including psychology, visualization and human-computer interaction. This
handbook is designed for a professional audience composed of practitioners, lecturers
and researchers working in the field of computer graphics, visualization, human-computer
interaction and psychology.
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